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AMS Reports: Agricultural Marketing Service (AMS) officials provided updates on the Specialty Crop Block Grant Program, Farmers Market Grant Program and the Federal State Marketing Improvement Program (FSMIP).  

Specialty Crops Block Grant Program:  Bob Keeney, Deputy Administrator, Fruit and Vegetable Program, AMS gave an update on the Specialty Crop Block Grant Program.  Ten states have submitted applications for funding.  Four states, Texas, Mississippi, Michigan and North Carolina have been approved.  Grant projects have up to three years for completion.  Specific outcomes goals were cited as critical to all projects.

 

Farmers Market Program:  Errol Bragg, Associate Deputy Administrator, Marketing Services Division, Transportation and Marketing Programs, AMS provided an overview of the Farmers Market Grant Program.  This program is funded at approximately $1 million, with a maximum of $75,000 grants awarded.  The goal of the program is to assist in establishing, expanding and promoting farmers markets, roadside stands, community-supported agricultural programs and other direct producer-to-consumer opportunities. In 2006, there were 20 grants awarded out of 369 applications.  State government entities are not eligible to apply.  Eligible entities are non profits, tribal governments, economic development corporations and local governments.  Other AMS Farmers Market activities reviewed were the Farmers Market Survey and AMS definition of a farmers market.

 

FSMIP Report:  Janise Zygmont, Staff Officer, Federal-State Marketing Improvement Program, presented an overview of the program.  The FSMIP is funded at $1.3 million, with about 25 projects awarded.  The average grant size is $50,000.  A one to one match to grant dollars is required.  The eligible applicant entities are state departments of agriculture, state agricultural experiment stations and other similar and appropriate state agencies.  There is a broad range of agricultural products eligible.  The program scope includes projects that address barriers, challenges or opportunities at any level of the marketing chain involving small, medium or large-scale agricultural entities.
Congressional Perspective:  Anne Cannon, Legislative Assistant, Office of Rep. Dennis Cardoza (California). Rep. Cardoza is chair of the Subcommittee on Horticulture and Organic Agriculture for the House Committee on Agriculture. She reported on steps that will be taken to develop the 2007 farm bill.  The goal is to have a farm bill completed by the end of September 2007.  Each subcommittee will be responsible for writing its section of the farm bill with bills on the House and Senate floors in July.  In August, a conference committee is expected with a conference report acted on during September.  She informed the committee that Rep. Cardoza and other Congressional members will be re-introducing the Eat Healthy Act which includes a provision to authorize a $500 million specialty crops block grant program.  Hearings will also be scheduled soon with one on February 14, 2007 with Agriculture Secretary Johanns on USDA’s farm bill proposal.  

Specialty Crops Farm Bill Alliance:  Autumn Veazey, representing the United Fresh Produce Association, reported on the farm bill proposal of the Specialty Crops Farm Bill Alliance.  The alliance includes more than 80 associations.  Among the recommendations are support for a specialty crops block grant program, an expansion of the school fruit and vegetable snack program, restrictions on planting flexibility, and significant investment in prevention of introductions of invasive pests and diseases.

Action Item Recommendation:  The task force recommended that NASDA write a letter to Congressional members supporting full funding of the FY 2008 specialty crops block grant program at $44.5 million.

Food Safety Report:  Secretary Kawamura provided an update on the E coli situation in relation to spinach and the development of a handlers marketing agreement for green and leafy vegetables.

